RECOMMENDATIONS/LESSONS LEARNED WHEN ADDRESSING THE PROMOTION CRITERIA

1. Make the package easy to read.  Nothing smaller than 12 point font, which is the preferred font.  Packages should be in bulleted format with specific examples to address each of the promotion criteria.  It is much easier to find pertinent information vs. reading pages of narrative paragraphs without tailoring to specific promotion criteria.

2. Examples of things to include when addressing promotion criteria:

-Innovative work that is creative

-Recognition of the individual and his/her work beyond GSFC

-Commercialization of engineering design (the work, the design   is innovative, out of the ordinary)

-He/she came up with an idea, design, or break-through that “saved the mission”

-Patents

-Lead an SEB that was very contentious

-Been invited to a symposia as a lead speaker

-Recognized in open literature

-National or international recognition in discipline field

3.  Concentrate on work experience from the last 3 years.

You will need to demonstrate that the individual has augmented or impacted this position beyond the duties described in the current position description.

